
devoted substantial portions of their comments in this proceeding

to arguments and allegations they have presented in MM Docket 92

265. Indeed, rather than responding to any of the questions

posed in the NQI, NRTC devoted most of its comments to its

arguments in MM Docket 92-265.

NRTC has filed a Petition for Reconsideration of the First

Report and Order (1st Report) in the program access proceeding

(MM Docket 92-265), seeking review of Section 76.1002(c) (1) of

the rules because the section does not prohibit exclusive

programming contracts between all non-cable multichannel video

program distributors (MVPDs) and vertically integrated cable

programmers but only prohibits such exclusive contracts where a

cable operator is a party. USSB has programming contracts with

HBO, Showtime, and other cable programming services, with

provisions that guarantee USSB varying degrees of exclusivity

vis-a-vis USSB's competitors. DirecTv initially supported the

1st Report and the rules adopted therein; but subsequently, in a

reply pleading responsive to USSB's Opposition to NRTC's Petition

for Reconsideration, DirecTv supported NRTC.

USSB, mindful of the Commission's expressed purposes in the

NQI, will not repeat in this proceeding the issues and matters

that have already been presented to the Commission in MM Docket

92-265. The Commission should, however, consistent with its

discussion of the scope of this proceeding, strike the following

pages from DirecTv's Comments, i, 2-13, 18-22, and NRTC's

Comments, i-iii, 3, 8-12, 20-25, 27-28. If those pages are not
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stricken but are given any consideration, the Commission should

consider the following specific responses 17 of USSB to the

distortions of fact, law, and issues made by DirecTv and NRTC in

this proceeding concerning matters at issue in MM Docket 92-265.

The dispute in MM Docket 92-265 is quite simply a dispute

between competitors whereby the larger competitor (DirecTv) is

attempting to neutralize the smaller competitor (USSB) by

eliminating the difference between them that ensures that the

smaller can compete. In this instance, DirecTv and its

marketer/distributor NRTC seek to invalidate contracts that USSB

has successfully negotiated with the cable programming services

of two vertically integrated cable programmers, Viacom and Time

Warner, because those contracts include varying degrees of

exclusivity protections for USSB vis-a-vis DirecTv.

Exhibit 6 hereto is a chart that recently appeared in the

July 15, 1994, issue of DBS World. The chart shows all of the

programming services that are now available on DBS. What is at

once clear is that DirecTv's DBS services include programming

from many more programmers than Primestar and USSB. Together

DirecTv and USSB offer far more programming choices to the

consumer than does Primestar.

What DirecTv and NRTC seek in MM Docket 92-265 is for the

Commission to revise and expand rules adopted in MM Docket 92-265

so that the programming that USSB now offers to distinguish its

17 The Commission should also consider the filings in MM
Docket 92-265.
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service from DirecTv's will no longer be unique to USSB. As

discussed above, the issues in MM Docket 92-265 are beyond the

scope of this proceeding. If the Commission nevertheless

considers those issues in this proceeding, it should be clear to

the Commission, as it was to the U.S. Department of Justice, that

USSBls programming contracts are procompetitive, not

anticompetitive, and that competition will be impaired if the

Commission prohibits such contracts or their exclusivity

guarantees in MM Docket 92-265.

IV. REPLY TO NRTC I S COMMENTS

NRTC is not a DBS permittee or licensee. 18 It is a party to

a marketing arrangement with DirecTv. It is a non-profit

organization with a mission of meeting the telecommunications

needs of consumers who live in rural areas of the U.S., and is

one of several entities that provide satellite programming to

rural areas. USSB and DirecTv have already commenced a service

that will be available (as soon as there is a sufficient supply

of DSS~ equipment) to all 25 million consumers who live in the

18NRTC'S description in its Comments of its relationship
with DirecTv is confusing and is markedly different from
DirecTvls description in its Comments in this proceeding. NRTC
states at 5 that it has "purchase [d) satellite capacity" and at 6
that "NRTC!Hughes will operate an independent DBS delivery
system." However, to the best of USSBls knowledge, NRTC has
never been licensed and has not agreed to assume the
responsibilities of a licensee. In contrast to NRTC's references
to NRTC!Hughes and the NRTC!Hughes "stand-alone" DBS delivery
technology, DirecTv's Comments do not even mention NRTC until
page 8, in reference to its Petition for Reconsideration, and
does not discuss NRTC's involvement in DBS until page 15, where
it describes the NRTC as one of its three channels of
distribution. At page 18, DirecTv explains that "NRTC has a
marketing arrangement with DirecTv."
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rural areas of the U. S. (and everyone else in the continental

U.S.). DirecTv and USSB provide a greater variety of programming

services than most if not all cable services available to urban

or suburban Americans, and USSB offers its services at nationally

uniform packages and pricing so that all consumers benefit.

Thus, while NRTC complains of stumbling blocks that prevent

it from obtaining certain programming, the consumer has not been

denied access to programming. No agreement, understanding,

practice, or action of USSB denies any consumer, urban or rural,

access to DBS programming. The programming NRTC wants to

distribute is the programming USSB is already distributing to

consumers through the DSSTM system, 19 .LsL.., the programming USSB

has widely publicized may be distributed by NRTC members and

affiliates through USSB's open retail policy. It is therefore

misleading of NRTC to state as it does in its Comments at iii and

11 that "full and fair access to .,. DBS programming at

nondiscriminatory rates is still largely unavailable to rural

Americans even at this late date. ,,20

Moreover, while USSB cannot address this statement with

respect to C-Band satellites, it is clearly and obviously false

19NRTC contends that it has "no access whatsoever -- at any
price" to the programming of Viacom and Time Warner. NRTC does
not acknowledge that its members and affiliates can distribute
USSB programming through USSB's open retail policy.

2°The only reason the service is unavailable is that the
DSSTM equipment is not yet nationally available. The programming
is available now.
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with respect to USSB's programming over DBS. As USSB has stated

above, its programming will be available at nationally uniform

packages and pricing. The programming will be available, all

across the continental u.s. Anyone who has a DSSTM receiver can

obtain the programming anywhere he/she is, and he/she will pay

the same prices for USSB's programming all across the county.

Thus, USSB's prices are nondiscriminatory and its programming

will be available everywhere, as NRTC knows full well.

NRTC also falsely contends that programming arrangements

USSB has with HBO and Showtime are anticompetitive and entered

into "for the specific purpose of blocking access to Time

Warner's and Viacom's programming ... by NRTC and other DBS

distributors." USSB's programming arrangements are pro

competitive. Indeed, they ensure competition within high power

DBS. USSB did not enter into any contracts for the specific

purpose of blocking access by NRTC. Such a charge is absurd.

USSB entered into its arrangements to attract audiences to its

channels. USSB's exclusive contracts are similar to television

networks' contracts for popular programs and exclusive coverage

of live sporting events or services (~, World Series, NCAA

Basketball, NFL Football). DirecTv also has exclusive contracts

for much of its programming, yet NRTC has not alleged that

DirecTv's contracts were entered into for the specific purpose of

blocking USSB's access to programming. USSB suspects that

DirecTv sought exclusivity for its programming for the very same

reasons that USSB sought exclusivity for its programming -- to
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ensure that it had unique programming to offer the consumer and

thereby to distinguish its programming from its competitor in

DBS.

NRTC also contends in this proceeding that USSB's

programming contracts with programming companies owned by Time

Warner and Viacom are contrary to program access requirements

mandated by Congress. NRTC's Petition for Reconsideration in MM

Docket 92-265 seeks reconsideration of new Section 76.1002 (c) (1)

because it does not prohibit agreements such as those USSB has.

NRTC contends that the FCC's rule therefore contains a

"loophole." NRTC submits a letter dated June 15, 1994, from

eight members of Congress (which is not even reflected in the

Docket History of MM Docket 92-265) pointing out this "loophole."

Notwithstanding NRTC's letter expressing Congressional

support, there is clearly no "loophole" in the FCC's regulations,

which, as USSB has demonstrated in MM Docket 92-265, are

consistent with the 1992 Cable Act, its legislative history, and

the record in MM Docket 92-265. Attached hereto as Exhibit 7 are

copies of letters that have been submitted in MM Docket 92-265 by

Democratic and Republican members of the u.s. House and Senate

who agree with USSB that the Cable Act did not address and was

not intended to address contracts such as USSB's and that the

rules adopted by the FCC in its 1st Report in MM Docket 92-265

properly implement Section 19 of the Cable Act.

NRTC also asserts, without any support whatsoever, that

The large vertically-integrated MSOs already
are exploiting the unfair competitive
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advantage granted to them by the USSB/Time
Warner/Viacom deal. They own the medium
powered "DBS" service known as "Primestar,"
and they are competing directly with the DBS
services offered by NRTC/Hughes and USSB at
101°. They have access and plan to offer the
programming of Time Warner and Viacom.
Meanwhile, NRTC/Hughes is blocked from
accessing or offering that same programming.
The USSB/Time Warner/Viacom deal makes it
impossible for NRTC/Hughes to compete with
the vertically integrated programmers on a
level playing field.

This is nonsense, and this is not the truth. As NRTC knows full

well, Viacom does not own and is not a participant in Primestar.

The programming services of Viacom subsidiaries are not offered

by Primestar. As DBS World reported on July 15, 1994, in the

chart included at Exhibit 6 hereto, even alone DirecTv offers

many more programming services than Primestar. Together DirecTv

and USSB offer a far greater variety of programming than does

Primestar.

Again without any support, NRTC also asserts that

Primestar's cable owners are able to "carve up the DBS market to

the competitive disadvantage of non-cable owned DBS providers

such as NRTC." There is nothing whatsoever to support an

assertion that "Primestar's cable owners" are carving up the DBS

market or that this is being done to the competitive disadvantage

of non-cable owned DBS providers. USSB and DirecTv are non-cable

owned DBS providers. They are not competitively disadvantaged by

being able to offer the consumer more than 150 channels of

programming from two service providers who provide distinct but
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complementary programming. 21

That NRTC has nothing to support its wild claims is evident

in its Comments at 23 when NRTC simply asserts that "USSB

evidently paid an exclusivity premium for its arrangements with

Time Warner and Viacom, thereby setting the baseline price .... "

This bold statement is without any support and leads NRTC to

further ridiculous conclusions. One of the most ridiculous

statements in NRTC's Comments is the statement that:

Through these exclusive arrangements, USSB is
now "the only deal in town" for DBS
distribution of HBO, Showtime and the other
"exclusive" programming at 101°. Should USSB
opt for a "low volume/high margin" or "no
service/high cost" approach to DBS, the
development of the entire DBS market will be
handicapped.

NRTC Comments at 24. DirecTv has exclusivity at 101 0 WL for

every channel of programming it offers. DirecTv is now "the only

deal in town" for A&E, the Cartoon Network, CMT, CNBC, CNN,

Discovery, Disney, Encore, The Family Channel, CNN Headline News,

Muchmusic, TNN, Playboy, Turner Classic Movies, USA Network,

ESPN, TBS, TNT, Court TV, CSPAN, the E Channel, the Learning

Channel, The Weather Channel, The Sci-Fi Channel, and 40-50

channels of first run movies from 11 Hollywood studios. 22 Should

21 In fact, if DirecTv were to completely duplicate the
channels offered by USSB, one of the competitive advantages of
high powered DBS (the greater variety and diversity of
programming) would be reduced.

22DirecTv's Direct Ticket Pay Per View Guide for August 1994
invites the consumer to:

Enjoy Hollywood's hottest hits before they
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DirecTv with its 150 exclusive channels opt for a "low

volume/high margin" or "no service/high cost" approach to DBS,

what would happen? It is far more likely that GM/Hughes/DirecTv,

controlling the vast majority of channels available on DBS but

without any experience as a broadcaster or program provider23

would opt for a "low volume/high margin" or "no service/high

cost" approach to DBS.

NRTC continues with, "Without competitive offerings, the DBS

market cannot reach its full potential as an alternative delivery

technology serving the American public." As is evident above and

in Exhibit 6 hereto, DBS has not been denied competitive

offerings. The success of DBS as a competitive technology is not

dependent on the "competitive decisions of huge, vertically-

integrated cable programmers and one DBS distributor." The

success of the DBS industry is also not dependent on whether non-

profit corporation NRTC will be able to sell programming to rural

consumers who can receive it directly from USSB at a nationally

uniform price or from NRTC members who participate in USSB's open

retail policy.

Finally, NRTC's observation that "USSB itself is apparently

intertwined with the cable industry" because Conus Communications

(Conus) and Viacom are involved in a joint venture to produce and

distribute a 24 hour news channel is nonsense. The All News

appear on HBO and Showtime •...

23 In contrast to GM/Hughes, USSB is controlled by a
broadcaster who been a pioneer in the broadcast industry and in
creating innovative programming and program services.
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Channel is perhaps the only service of its kind -- a programming

service that was developed for the satellite dish industry. The

service, which has been in existence for several years, was

developed for C-Band (and with DBS also ultimately in mind), not

for cable, although some cable systems do carry the service. The

Conus-Viacom joint venture does not intertwine USSB with the

cable industry. NRTC cannot transform USSB into a cable operator

or a cable company.

V. REPLY TO DlRECTV'S COMMENTS

Like NRTC, DirecTv devotes a substantial portion of its

Comments to the issues in MM Docket 92-265. Unlike NRTC, DirecTv

also responded to specific questions in the NOI. USSB has

already noted the points on which it is or is not in agreement

with DirecTv concerning DirecTv's responses to the specific

questions posed in the NQI.

While USSB is in agreement with DirecTv on several points,

the two DBS pioneers differ sharply on the intent of Section 19

of the Cable Act and the legality and effect of USSB's

programming arrangements with Viacom and Time Warner.

First and most obviously, DirecTv states in its Comments at

10 that, n[w]hile exclusive arrangements with vertically

integrated programmers may be acceptable to the single MVPD who

happens to be favored by the cable interests, such arrangements

violate the public interest, the Cable Act, and the Commission's

Rules. n It should be noted that DirecTv has never identified a

single FCC rule that is violated by an exclusive arrangement that
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does not involve a cable operator. USSB is not a cable operator.

Section 76.1002(c) (1)-(2) of the rules specifically applies only

to cable operators. That is why NRTC seeks reconsideration of

the 1st Report. DirecTv has never demonstrated that any other

Commission rule is violated by USSB's programming arrangements.

As USSB has previously demonstrated in MM Docket 92-265,

USSB's programming agreements do not violate the Cable Act or the

Commission's Rules and are not contrary to the public interest.

USSB has demonstrated that its programming agreements are pro-

competitive and that they promote the Commission's goals of

diversity and maximum utilization of the spectrum.

In fact, in Comments published in the Federal Register in

connection with the proposed Final Judgment in United States v.

Primestar Partners. L.p .. et al., 58 Fed. Reg. 60672, 60673-76

(November 17, 1993) ("DOJ Comments"), the U.S. Department of

Justice, Antitrust Division, specifically disputed similar

arguments raised in Comments filed by DirecTv and NRTC in

opposition to certain provisions of the proposed Final Judgment

that addressed DBS and the issue of exclusive program contracts,

stating:

The proposed Final JUdgment does not
undermine the 1992 Cable Act. That statute
prohibits exclusive arrangements between
programming vendors and cable operators but
does not expressly prohibit such arrangements
between programming vendors and a non-cable
firm such as USSB.

58 Fed. Reg. at 60675 (emphasis added) .

Moreover, while NRTC and DirecTv take issue with the actions
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of Judge John E. Sprizzo in the Primestar Partners proceeding,

they cannot dispute his comments on September 3, 1993, in

consideration of the proposed Final Judgment in State of New

York, et al. v. Primestar Partners L.P., et al., quite clearly on

the record:

Exclusive contracts are not forbidden now under the law .

.s.e.e Attachment 2, Tr. 18 to USSB's "Ex Parte Response to Ex Parte

Presentation by the National Rural Telecommunications

Cooperative" filed January 24, 1994 in MM Docket 92-265. In that

same proceeding, the Attorneys General of 45 states and the

District of Columbia joined together in a filing, the "Plaintiff

States' Memorandum of Law in Support of the Consent Decrees"

("States' Memorandum"), in which they stated in response to the

contentions of DirecTv and NRTC, that

The 1992 Cable Act does prohibit certain
exclusive contracts as unlawful ~ ~ and
presumes other exclusives to be
anticompetitive. See Section 628 (c) (2) (C)
and (D). These explicit proscriptions,
however, only apply to exclusive contracts
between vertically integrated cable
programmers and cable operators and not to
DBS operators as DirecTv suggests.

States' Memorandum at 16, n. 15.

In MM Docket 92-265, USSB has demonstrated and DirecTv has

finally acknowledged that DirecTv itself has exclusive

programming agreements and that it sought exclusivity for its

programming. Thus, DirecTv cannot seriously contend that USSB's

programming agreements are contrary to the public interest.

USSB has demonstrated that it is absolutely imperative for
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USSB to have the opportunity to differentiate and present

complementary programming if it is to be able to provide

effective competition to Hughes/DirecTv and to be an effective

competitor to cable. Because DirecTv will always control more

channel capacity than USSB, DirecTv could potentially engage in

predatory pricing practices, could creatively package its program

offerings, and could offer prices lower than USSB's for any

program services USSB and DirecTv both carry, secure in the

knowledge that DirecTv can offer the remainder of its programming

(i.e., the programming unique to DirecTv) for any price it wants

to offset any discounts it gives on the programming shared in

common. As long as one DBS service provider controls far more

channels than the other, the only way the one with fewer channels

will remain competitive is if it obtains exclusive rights to its

programming.

The U.S. Department of Justice obviously understands that

competition within DBS, for the foreseeable future, rests upon

USSB's ability to differentiate its programming. In responding

to DirecTv's/NRTC's submission in the U.S. v. Primestar Partners

proceeding, in which DirecTv and NRTC raised many of the same

arguments against the grants of exclusivity in USSB's programming

contracts, the Justice Department (for the Government) noted:

The effects of DirecTv's proposal on
competition among DBS providers is not
entirely clear. DirecTv will ultimately be
in a position to sell approximately 150
channels of programming, as opposed to
approximately 30 for USSB. If DirecTv were
able to offer all of the attractive
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programming that was available to USSB,
competition between DirecTv and USSB might be
impaired. DirecTv appears to understand the
need for differentiated programming between
itself and USSB as it has, the Department
understands, obtained certain exclusive
programming rights vis-a-vis USSB.

DirecTv's Comments distort not only the law but also the

facts. For example, in describing the effect USSB's programming

arrangements have had on DirecTv's ability to obtain programming,

DirecTv states in its Comments at 5 that it is barred from

obtaining "some of the most essential vertically integrated

premium program offerings, ~, Horne Box Office, Showtime, The

Move Channel, Cinemax or FLIX." Curiously, DirecTv does not

mention that it already has some of the most essential vertically

integrated premium program offerings, such as The Disney Channel

and Encore, which are premium services that compete with the

services that USSB offers.

Even more misleading is DirecTv's statement that "[a]lready,

the inability of DirecTv to obtain HBO and Showtime has

influenced its business plan and placed it in a riskier posture

in terms of cable competitiveness." DirecTv Comments at 19.

DirecTv explains further and "specifically" that "without the

premium class of cable services ... DirecTv relies almost

exclusively on pay-per-view to satisfy customer demand for

current hit movies. II .1.d. n.26. Yet DirecTv, according to its

own press releases and public statements, has secured "30 popular

cable networks,,24 and premium cable programming services that

24According to the January 10, 1994, issue of Broadcasting &
Cable, at 34, USA Network finished the 1993 calendar year as the
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directly compete with USSB's programming services HBO and

Showtime. 25 DirecTv offers ENCORE, an all-movie, commercial-free

entertainment service, plus its six new thematic multiplexed

movie channels. 26 Obviously, DirecTv has secured popular cable

programming, attractive to consumers.

USSB cannot and will not be carrying any of the programming

services that DirecTv has secured. The inability of DirecTv to

offer Time Warner's and Viacom's programming services will not

"hobble" either of the DBS service providers as competitors to

cable, since both DBS service providers at 101 0 will be able to,

from the very outset of service, reach every household in the

continental u.s. -- something no cable company alone and all

cable companies together cannot accomplish. The impressive array

of programming services DirecTv has secured, ~ Exhibit 6

highest rated basic cable network in prime time, marking the
network's fourth consecutive year on top. DirecTv will be
carrying USA. "Close behind" was Superstation WTBS, which
finished as the most-watched network on a 24-hour basis. ~.

DirecTv will carry WTBS. The Turner Broadcasting networks
accounted for 11 of the 21 top-rated basic cable shows. ~.
DirecTv will be carrying the Turner networks. Nine of the top 21
shows of the year were on ESPN. ~. DirecTv will carry ESPN.

25 It should be noted that DirecTv's 40-50 pay-per-view
movie channels will offer first run Hollywood movies before HBO
and Showtime have access to those movies. See also note 22,
supra.

26 According to press reports, ENCORE has recently been
successful in signing exclusive film licensing agreements with
studios that previously had such agreements with Showtime. For
example on October 4, 1993, Cable World reported that ENCORE had
landed an exclusive film licensing deal valued at $1 billion with
Walt Disney Studios, outbidding Showtime. Prior to securing
Disney, ENCORE had obtained exclusive rights to theatrical
releases from new Line Cinema and Universal Studies.
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hereto, belies NRTC's and DirecTv's contentions that they will be

unable to attract consumers.

DirecTv sought and secured exclusivity guarantees for its

first-run movie programming. That does not suggest that DirecTv

was forced to settle for 40-50 channels of pay-per-view but is

instead an indication of the importance of pay-per-view to

DirecTv's business plan.

Moreover, on August 3, 1994, DirecTv is scheduled to launch

a second satellite, DBS-2; and Hughes recently applied for

authority to construct and launch a third satellite, DBS-3. It

is obvious that GM/Hughes/DirecTv see a very promising future for

DBS.

Respectfully submitted,

UNITED STATES SATELLITE
BROADCASTING COMPANY, INC.

()W/J;;W1 uAf{df;Pftf//
Marvin Rosenberg I
Patricia A. Mahoney (

Its Attorneys

FLETCHER, HEALD & HILDRETH
1300 N. 17th Street, 11th Floor
Arlington, Virginia 22209
(703) 812-0400

July 29, 1994
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EXHIBIT 1



Barb.,a Gauntt/The Cllil1oa-ledg...

system. Using an 18-inch satellite dish,
the system promises laser-disc quality
pictures with compact-disc quality sound.

DirecTV,aGM Hughes Electronics unit,
sells most of the programming. It invested
$700 million of the $1 billion. Hughes built
the two satellites that beam the program
ming to the pizza·sized dishes.

Offerings include major cable networks
sucb as ESPN, CNN, USA and The Disney
Channel as weJlas $2.99 pay·per·viewmov
ies that sta.rtas often as every halfhour.

United States Satellite Broadcasting
Inc. sells premium programming, such as
HBO, Showtime, The Movie Channel, Cin
emax. Its line-up also includes Nickelode
on!Nick at Nite and MTV.

With so many channels, it could be diffi·
cult to figure out what to watch when. The
system includes an onscreen programming
guide.

Orbit Publications' Satellite Direct puts
out a guide similar to TV Guide. It sells for
$4.95 at Jr. Food Marts and Jitney Jungles.
It's available by subscription for $52 a year.

"We looked at this new dish coming out
and w~mdered whether we should start a
new magazine for it," said Phil Swann.
"The more and more we looked at it, the
more we thought, 'Man, this thing has in
credible potential.' "

The companies estimate 10 million con
sumers will buy the system by the end of
the decade_ "I think it's going to be mOre
than that," Swann said. "People hate their
cable systems so much."
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RCA representative Dave Miles (center),
of Parker, Colo., talks to perspective cus·
tomers Friday about the digital satellite

counties in Alabama. We've been waiting
for our shipment, but we haven't got any,"
said Smyly, who bougbt the one allowed.

Louise Moss searched the crowd for a
sales assistant so she could buy a system
{or a Lakeland, Fla., business friend

"He called me a few minutes ago and
wanted me to pick one up for him. I thought
I could come down and pick it up and go
back to work,.. said Moss, who also picked
up a puppy. "I'm keeping the dog."

Martin didn't have to stand in line. Ed
die Maloneyowed bim.

"I sold him a couple ofcars. He wanted to
be one of the first ones to get the new mod·
el," said Martin, a Herrin-Gear Lexus Bales
manager. "I said, 'When this comes out, let
me know"" .

Martin said he became interested in the
system after he bought a big-screen televi
sion set.

"I had it hooked up to cable, but I wasn't
getting the quality I expected," Martin said

Sherry Cliburn of Sand Hill wasn't get
ting much ofanything.

"We don't have cable out there," Cliburn
said "It is cheaper than a big satellite, and
it's easier to hide the little dish."

At $699 and $899, the system is consider
ably cheaper than conventional satellite
dishes, which cost about $3,000. They're
easily hidden on a housetop; Or they can be
tucked discreetly into a garden.
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events.
They saw a lot more:
Chipper and Nipper, RCA's dogs.
Sales assistants in tuxedoes.
RCA, DirecTV and United States Satel

lite Broadcasting Inc. executives with Con
Maloney, Eddie Maloney and Johnny Ma
loney, whose family owns the chain of ap·
plian'ce and consumer electronics stores.

Cowboy Maloney's is one of 20 retailers
authorized to sell the system. Soon, it will
be available elsewhere in Mississippi.
\Vithin two weeks, it will be sold in Shreve·
port, Little Rock, Tulsa and A1buequerque.

The system shouJd be available nation
wide by October.

In Jackson, retailers took out full-page
newspaper ads this week to tell consumers
they'd have the system. Executives from
RCA, DirecTV and USSB made the
rounds. Chipper and Nipper will be at
Sears today and at the Jackson Generals
game tonight.

RCA intnxluced the system in Jackson
because the city is a relatively small market
with a cross-section of urban, suburban
and rural areas and because dealers here of
fered strong support, the company said.

That was apparent at Cowboy Maloney's
Friday.

"Everybody, wann fuzzy feelings. Every
thing's great," Johnny Maloney called to
staffas the store prepared to open. "Ladies
and gentlemen, what we're selling is enter
tainment. Make sure they know it."

They did In the first hour, they weren't
interested in microwaves, refrigerators or
washingmachines. In fad, they didn't seem
to be interested in anythingbut the system.

And 300 stuffed Chippers. The plush
pupp~esdecorated the store, sitting on top
of television sets and shelving. They were
sold in minutes.

"This morning, I had that man-what·if
nobody·shows-up feeling," said DirecTV's
Tom Bracken.

"] cautioned our people this morning,
saying 'This is not a $29.99 television set.
Don't expect the lines,' ., Con Maloney said.

He limited sales of the systems, and the
dogs, to one per customers. He said he had
one who'd wanted to buy 1,000 systems.

Terry Smyly. wbo drove from Arlington,
Ala., wanted 12.

"My company has franchise rights to two

• Digital system makes
magnificent reception.
By C.role 1.11 ..
Clarkln-L.dpr Bu Write,

DirecTV beams into Jackson
I

Minutes before 9 a.m. Friday, LeMoyne
Martin collected on a favor to become the
world's first consumer to own a digital sat
ellite system.

''I'm going to have to sell tickets to get
into my house tonight," said Martin, a
Houston Rockets fan who planned to watch
the NBA finals.

CoWboy Maloney's could have sold tick
ets to its I-55 North store. At 8:50 a.m., more
than 150 people waited in a line that

) stretched from the store's

I
,double glass doors past

Chuck E. Cheese's to
- Sutherland's.

They'd come to see the
18-inch satellitedisb tbat

. promised laser-disc qual
ity pictures, compact
disc quality sound and
175 channels ofprogram
ming, including pay-per
view movies and sporting

.[REGIONAl. QUOTATlO"SA$'~,~t'
• QoIing price ItId change from previout dav- (~Iied by' The AssociIted Preul
~.NYSE GePec 64"'" H,

Pric. ~ ~~ 14"" \'i

BUSINESS
THE CLARION·LEDGER. JACKSON, MISSISSIPPI '

A: Yours is one among dozens of similar
letters I have recently received about low ap
praisals used by home mortgage lenders to
aVoid Joan lock-ins. You were ripped offby your
bank and its appraiser.

Mortgage lenders who don't want to make a
mortgage loan, such as in your situation. be
cause interest rates went up after the lock-in,
use low-ball appraisals to get out of having to
make the loan.

To prevent lenders taking advantageofbor
rowers like you, every state needs a simple new
law requiring the appraiser to give a copy of
their appraisal to the borrower, regardless who
paid for the appraisal. Then you could see if the
appraiser used those comparable sales you rec
ommended and how the appraiser arrived at
such a very low appraised market value.

Currently, many dishonest mortgage lenders
like yours are skirting federal law which re
Quires giving borrowers a copy of the appraisal
ifthe borrower paid for it. Lenders avoid having
to give appraisal copies to borrowers by not
charging borrowers specifically for appraisals.
However, you can be sure your $750 fee paid for
that low-ball appraisal.

But don't give up. Via Federal Express (so it
~ts prompt attention) write a polite letter to
the lender's president explaining the facts of
why the low-ball appraisal is wrong and why
your loan should be immediately approved.
Send copies to (1) the lender's state or federal
regulator, (2) this newspaper's real estate edi
tilr, and (3) your state and federal legislators.
with a handwritten suggestion for a new law re
quiringall borrowers be given a copy oftheir ap~
~isals.regan:Uess who paid for the appraisal.

: Q: In 1960 I bought two Florida lots from
General Development. The real estate taxes
)yare only $5 peryear for many years. These lots
'Ire in an undeveloped area, with no road care,
Do water, no sewerage, no electricity and no
tearby houses. The property taxes and assess
ments are now $92 per year. I think the county
raised the taxes, so owners are forced not to pay

etaxes and thecountygets title to these prop
ies for non-payment. Can I give these lots to

charity? Ifso, how do I determine their market
ue? - Mrs. Peter P.

A: If you can find a charity foolish
ugh to accept these virtually worthless lots,

, your income tax returns you can claim a
·ty gift. for their fair market value.

:.sut hiring an appraiser to determine market
ue will cost more than the lots are worth. If
rpropertytaxbill shows the appraised mar
value, that should satisfy the IRS, if they
't you on this small item.

•Robert Bru••' column appear. Saturdays.
tlon••hould be mailed to Robert Bru••,

rabune Media Service., Box 4386, Orlando.
·32802-4386.

_~__ --." __........_."l!!i'""t!i.... -. -- ---

-reruc~pay the $750 appHcation fee, but
the loan officer assured me I would qualify and
she locked-in 8 7.75 percent interest rate for 60
days.

About a month later, the bank aent its ap
praiser to inspect my home. I asked for her busi·
ness card and appraiser's license number, 8S

you often suggest, but she said she "forgot
them" at home. Stupidly, I didn't write down
her name. I gave her infonnation about recent
sales prices of two nearby houses I knew about,
but she said she had all that information hack
at her office. My current mortgage balance, at
9.25 percent interest, is about $178,000. The
two comparable sales were $242,500 and
$254-,000, 80 I figure my similar house is worth
about $250,000.

After three weeks I didn't bear anythingfrom
the bank, so I phoned. the loan officer. She said
my appraisal came in at only $210,000. sa she
said she can't refinance my mortgage. When I
asked for 8 copy ofthe appraisal, theloan officer
said it is "confidential." My 6O·day lock-in has
expired. What should I do? - Susan C.



-_.:,------'-,."-;,>j~.-., .,." •.

Business
Inside:
Firestone strikers express
their anger. Page 2

, NYSE TABLE /4

1MUTUAl. FUNDS /5
• NASOAQ TABLE /6
• O~ITl)AAIES ! 7

NATION

fIXed-rate mortgage
~umps to 8.72%
'. Thirty-year. fixed-rate mort
Igages averaged 8.12 percent
:thls week. up from 8.68 per
'cent lut ...eek. according to a
;natlOnal survey released by the
iFederal Home Loan Mortgage
:t;orp.
h It ...as the highest since May

t2. when the average ...as 8.71
reent. On one-year adJust-

•ble-rate mortgages. lenders
:were ""king an average InltJaJ
rate of 5.58 percent. up from
5.56 percent lut week.
I

i

• Carmel television firm
and high-tech partners
are spending $50 million
to guarantee success
for the DSS invention.

By Jo EJen M8yenI Sh8rp
STAR STAFF WRITER

Thomson Consumer Electrontcs
and Its partners are spending $50
million natlonaDy - perhaps the
most ever spent to launch a new
conSumer electronics product 
to seU ttlelr new smaD saleDlle
televIsion system.

And afler more than a week of
heavy prtnt and broadcast a<!ver
Ilslng In central Indiana. carmel·
based Thomson today unveils the
RCA DIgital sateUtte Syslem. or
DSS. at selected tetane.... In Its
home state.

Dubbed the "next generallon of
television" by some In the Indus
try. DSS prom\ses tonsumers a
crisper picture. clearer sound and
greater programming ctlolces than
conventional cable or TV systems.

Thomson Is targeting disgrun
tled cable-TV subscribers. rural
resldenjwllhout access to mult!
channel pro~rammlng. or folks

who Just love television as Its pri
mary customers.

The company also promises Ihe
equipment will be adaptable 10
what comes down the Information
superhighway In the fulure 
hlgh.dennillon television and Ihe
saleUtte transmiSSion of data.

"It's a defining moment In lele
vision:' said Phil Swann. execu
tive edItor of satellite Ottect mag
azine. a publlcallon created 10
aerv~ the new DSS market.

Ttle system Is a combined effort
of Thomson. which makes RCA
brands: DIRECTV. a unit of GM
Hughes Electronics: and United
States sateDlte Broadcasting Co..
a dIVIsion of Hubbard Broadcast
Ing. DlRECTV and USSB provide
programming for the system.

DSS works by lurnlng vIsual
and audio stgnata tnto digttal zeros
and ones for transmission to an
18-lnch sateUlle dish. Currenlty.
radio signals are beamed from
towers across the country. and
saleDlle dishes now on the market
are muctl larger.

GM Hughes tlas buill and
launched one Ku-I>and Direct
Broadcast satelllte and plans to
launch a second In a few weeks.
When the second sateUtle 'S foUy
operatbjnal, viewers wlU be able to
choose programming from at least

175 channels and. Ttlomson says.
they'U receive la..r-dlsc quality

. pIctures and c<>mpact-dlsc quality
sound. About 75 channels are
available now.

Besides the 18-lnch dish. a DSS
unll Includes a receiver aboul the
size of a VCR and a remote con
trol.

Compared to a monthly cable-'
TV subscription. DSS Is expensive
- It starts at $700. plus about
510 for dO-II-yourself Installation
or about $200 to be professionally
InstaDed.

There's also a monthly sub
scriber fee of $5.95 to $34.95.
depending on whal servtces and
programs the viewer wants. The
recetver comes with a smart card.
a credlt-card-s!zed device that teUs
the programmer who's ordering
what.

Viewers can pick pay-per-vlew
movies for a 83 charge 10 .....lcll
when Ihey want. order oul-of-mar·
ket spurling events or program
their receiver to lock out certain
channels or movies wlltl adull rat
Ings. .

Ttle system. however. only
picks up satellite programs. VIew
ers who wanl to walch local TV
stallons ffil,ISl sWItch off DSS and
-------y

see DISH Page 2
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THE LA~TTHINGI salesman Brad Snyd~ shows off t="
new RCNpigital Satellite System dish's ca~ilities to in t·
ed customers at the HH Gregg store on East 96th 51. Th i'sday.
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Cumberland. Ind. - Marlha
O'Neill. 52. Cumberland. a rell

_c1ir1lcal social worker. died Thursday.
. Memorial services wlll be at 8:1,

-a.oj. Saturday In 51. Lawrence Calhc
Iic Church. Lawrence. _ ..

There wfll be no call1ng.- ".
She had been an outpatlent cllnl

social worker for the Roudebush We!
lOth Street Veterans Affairs Hosplla
a rehablUtatlon therapist for Centr,
State Hospital and a mental healt
adminIstrator for New Castle Stat
Hospital.

Ms. O'Neill was a past preslden
and member of the board of director:

:Bowman Hall, IQ

" Salzburg. Austria - Robert Jung
a German-born phllosopher-hlstorl,
and prominent anti-nuclear car
palgner In Europe, died Thursday
age8!.

friends said he died at Dlakonlsst
Hospital. The cause of death was n
given. but Jungk never fully recoven
from a stroke he suffered a year ago.

After working as a Journalist. Junf
Increasingly devoted himself to eCI
logical Issues and nuclear energy...
was the enVIronmentalists' candldal
for' Austrian president In the 199
elections won by Thomas Kleslli. ,

With the publication of his ~
The Atom State In 1977. Jungk bj
came one of the chief exponents of .
anll-nuclear movement. He look
.In protests against nuclear power p

·.~aqha O'Neill;,

:" Services for attorney Bowman N
.'Hall. 81. IndJanapolls. will be private.
" There will be no caUing.

Mr. Hall dIed Wednesday.
.:,\ A self-employed attorney. he was ar
attorney for the town of Southpor

','froin 1962-67. _ I,

~:~ Mr. Hall retired from the Air Forel
"~ID :I973 with the rank of major. HI
~had served during World War II am
"'the: Korean War. '.,

.... He had also been a teacher COl
Jndlanapolis Public Schools. . '-

Mr. Hall was a graduate of Eastern

"Ellen Aufderheide was'
':s?cial worker 20 years
, Memorial servIces for Ellen Laur
enlz Aufderheide. 58. Indianapolis. a

',soclal worker.
'wlll be at 10
'a.m, Saturday In
·.lhe Peace Chapel
.at' i Crown HtIl
.Cemetery.

There will be
nocatllng,

Sh,. \lr,,~ f"", 'M~

...... 't_·.i·····,.. ~"'"J,.,;'"'·.W!"'''''1'1··v,""'-- . ..,lhelr primary fOCUs'" a Cira.)}· , ' ·_~.tta<
matte Improvement in 'quality and ',";' :;===_"1M....
consistency thereof," says Joseph.··,~. '\::'" ~ Y',<3bt,••'i.~:-",..~~~." l'l,i,~,',
Phillippi, an auto analyst with ,.> ::::.; ./'>;f ~,,~:,,: ('i·~'·lJ'!,.... :.
Lehman Brothers In. New York. Ii"R' b' "J ' k'(l
"(Chrysler Chairman Robert J.) : '::, 0 en ung ; c::
Eaton Is staking his reputation:, I , • ' "

they've got to get that problem "antl-nuclear can
fixed." ,

In Indiana. Chrysler managers
say there Is no complacency.

"Bob (Eaton) and the managers
of the company have laid out a
definite goal for the corporation."
says Floyd, the Kokomo complex
manager. "It gtves us all a com
mon road map.-

Chrysler reports
best quarter ever

Associated p.....~ .

Highland Park, Mlch.--: Ch _
ler Corp. Thursday said it ea~
$956 mlllion In the second quar
ter, making April-June the compa
ny's most profitable quarter ever.

The earnings were 39.6 percent
higher than in the comparable
1993 period and marked a second
consecutive quarterly record for
Chrysler. Last quarter, the No. 3
automaker reported $938 mlllion
In earnings.

The $956 mlllion translates to
$2.61 a share, up from $685 mll
110n. or $1.86 a share, In the same
quarter a year ago.

stores.
Stanley W. Kozlowski manager

of DSS marketing for Thomson,
said there are enough units In the
pipeline that delays shouldn't be
greater than two or three weeks.

By the end of the year. RCA will
be making 100,000 units a
month, he said.

The technology and coding for
the receiver were developed by
about 200 engineers at the Thom
son headquarters In Indianapolis
In less than two years.

"It was the fastest development
our company has ever done, and It
was the biggest software program
ever," said MIchael Deiss. a senIor
engineer at Thomson. .

George Bryant, director of com
munications at Fortuna Commu
nications. publfsher of SateUtte
TV Week, has a lO-foot-diameter
dish at his home about 150 miles I
north of San francisCo.

He recently purchased the RCA
dish and said he Is "flabbergasted
at how good It really Is ... and the
sound Is much better."

DISH
Continued from Page 1

pick up those broadcast Signals
with a regular antenna.

Indianapolis Is the largest mar
ket In which Thomson wlll sell the
product so far, and retailers say
they expect to sell out today the
hundreds of units available. In the
other five southern clUes where
DSS already Is on the market,
retailers usually sold out In two
days. Thomson hasn't diSclosed
how many units It had {or sale In
those cities.

"Thomson Is forecasting the
greatest thing ever In first-year
sales, but that wfll depend on sup
ply," said Ken Beckley, executive
vice president of H.H. Gregg, the
local retailer picked by the manu
facturer as one of the first sites In
Indianapolis to sell DSS.

No one Is saying precisely how
many units WIll be available, but
Beckley said his company had
hundreds to stock Its Indianapolis

.Barbara Walters interviewed Yeltsin.
I Maria Shriver interviewed Castro.

,':'a.~

The business desk is ~ponsi
ble for all local and natIonal
business-re1ated news. Our
hours are 9:30 a.m. to 6:30. p.m.
Monday to Friday. If you WIsh to
talk abOut a story. make a sug
gestion or place an ad ;n this
section, please use these num
bers:

Bu.lne.s ~ditor 633-109
pamela Klein 1
Toll free (~ 669-7827
Fax Hne ··· .. · 633-1233
Advertising 633-1100

Business.

"yourea,..
Jslc, the news
3vorite books on
,lIe you deliver .
om your car.

....I", Will Ut:UUl oUrlng the lW5
model year. ' . (r •

That surge Is being felt In Indl-
Jowan said. ana. .

He said union carpenters make The biggest growth In the state
1 Dllse rate of S11.50 an hour, and has occurred at the Kokomo com
Jenents bring It up to slightly un- plex, comprised of a transmission
jer SI5 an hour. plant and a casting operation. Em-

Carson said residential framing ployment stands at 6,600, up
~rews typically have a lead car- 1,600 over the past 18 months.
:x:nter who gets 810 to $12 an But Chrysler's road In Indiana
lour and three laborers who make hasn't been wIthout bumps.
'rom 86.50 to 87.50 an hour. But At Kokomo, workers say there's
:1e saId total annual wages are more labor-management team
Jrobably closer between union work than In the past.
and non·unlon carpenters be-. '-People realize the place could
cause the non-union carpenters go under,~aaya Keith DIck, a
\Io'ork more steadily, . quality-assurance worker. -Most

So far the labor shortage ,of them sUII take prlde In their
hasn't hit home buyers In the' ~jobs. ,Everybody wants to build a

kelbook ~er Hall of Hall good product.- , ! ",•.,! .

~ House' Lurnller, which sup- , Hourly workers at the New Casaft builders and contrac.tors, !t1e and IndlanapoUs plants adopt
p ~sh doesn't think It will. . .:. :ed work rules In ,the 1980s. Those
sal"Th~e framers will get a little .'changes drastically cut the num
more money for what they're dO: ber of Job classifications. The Idea
ng. but It's not goIng to be some .' was to Increase effiCiency and per
:hlng that will drlve costs way.. mit management more flexlbllfty
~p " he said. In the way workers are deployed.

, The New Castle' plant nearly
closed In 1987, but the work-rule
alterations caused Chrysler to give
the plant another chance.

The Henry County facl1lty man
ufactures suspe.nslon components
and other parts. The same parts
are available from outside ven
dors.

"We have to compete for bUSI
ness; we're not guaranteed bUSI
ness," says Dennis Mason. the
New Castle plant manager. "I

,r your pocketa.
with extra cash
>rlzes from sales

~hances are, we
veil without taking
3r, call 633-1111.

Star
5of

-
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New Satellite launches
l5D-Channel 'Skyway'
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10-13. As well as supplying the pr·
play jazz on its Tulsa routes six weeks
Transit will provide shuttle during tht

MAJOR LUaUIUIE.ALLI Atlanta Braves al Florida Marlins III a 845059

TELEVISION • Complete Cable TV Listings in Sunday's TV

7:30

Jazz on Wheels
Tulsa musician Earl Clark joined the the Tulsa Transit's

"Greenwood Jazz Machine" bus Wednesday to publicize the
upcoming SDk/Williams Jazz on Greenwood festival, Aug.

Today's Talk Shows
7 A.M.

II Today - Scheduled
Basketball player Glenn
Robinson. author Jane
Hamilton ("A Map of Ihe
Worjd~). singer John
Melle-ncamp_ (ee)
a Sill in Ihe Morning (Cont'd)
iii Good Morning America
Scheduled: Writer Walter
Moseley: author Mary Randolph
Carler on hOw to find bargains
at garage sales and Ilea
markels.

I A."'.a This Morning' Scheduled:
Areport on the movie ~I Loye
Trouble~ (Pt. 2) wi1h actress
Julia Aoberls and producers
Char1es Shyer and Nancy
Meyers: Singer Lena Home; the
Amazing Kresllin, a mind
reader; magician Ricky Jay: the
best IOys lor summer. (Ce)

IA.M.
II Liye - RegiS & Kathie Lee 
Scheduled: Actress-comic Kim
Coles rUying Single"), singer
Jon Seeada.
o Gerall»· Scheduled; Teen
curfews.

10 A.M.
• Viet<il ~ SCheduled: Roy
Rogers, Dale Eyans, Tom
BOSley. Palricia Carr·Bolley
and others disculS their Hcrels .
tor long marriages.
• RoIonda· From March:
Couples dealing with a lack of
romance and sex in their
marriages..

11 A.M.·
III Jerry Springer· From
March: Problems faced by
overweight children

11:30 A.M.
• News(CC}

NOON
• TENNIS: Wlmbledon
Women's Semifinal (SO)rn til Montel Williams· From
1993: "Cat lighting.· thEllalest
rage in adult entertainment
D News

1 P.M.
~J fIJ Jenny JOfles • From
March: People who used
billboards or other Signs to
advertise lor 8 mite.

2 P.M.
(]) 111 Ricki Lake· From
March: Women confront Iheir
husbands· mistresses.

3 P.M.

broad range of choices of enter
taiment and information."

Those choices currently include
access to 75 information and en
tertainment channels, including

pa1.Z"~:~.:rid':urtl,~s tern, we
will have 150 channels,x"said Mi
chael D. O'Hara, general manag
er of PBS product management
for Thomson Consumer Electron~

ics. "It is truly national broad-

~::~~O~~al~~~~;j::~~l~~:.~
hoping to bring Tulsans more
choice and more selection:'

b/gir~wa~:riut;~.bi~~~'i-~
subscribers can choose from 25-

~~;thc~n~J,"N~ocN~l;J:at~:~
Channel, Country Music Televi
sion. TBS. Turner Classic Movies,
Family Channel, C-SPAN, Nash
ville Network, HeadHne News,
Learning Channel, Cartoon Net
work. USA. Discovery Channel,
TNT, Sci-Fi Channel, Encore, E!,
A&E, CNBC, Court TV, Bloom
berg Direct. MuchMusic. the Dis-

ri~k~h~~~~~~~~~e~c:~~ t~ d~~~~~
coupon to use for purchasing a

patr:~-::~ews~:~i~~~~ Playboy
TV at $9.95 per month and Prime
Time 24 for $3.95 in unserved
areas. Costs of pay-per-view
movies will be comparable to
video~store rentals. about $2.99
each, O'Hara said.

USSB subscribers also can pur
chase monthly programmin¥.
packages of the basic "essentials'
for $7.95. It includes Lifelime,
Comedy Central, Nickelode
on/Nick at Night, MTV, VH-1 and
All-News Channel. Home Box Of
fice and Cinemax with eight chan
nels of programming are avail
able for $10.95 per package.

By Rita Sherrow
World Television Editor

A satellite TV dish the size of a
pizza pan instead of a hot tub is
expected to launch Tulsans on the
"information super skyway" be
ginning at 9 a.m. Thursday"

That's when direct broadcast
satellite television equipment and
services will be offered in T-Town
and five other cities.

The Digital Satellite System <an
18·inch dish, video-cassette rec
order-sized receiver and remote
control) go on sale for a suggested
retail price of $699 at more than
30 retail stores Tulsa. Subscribers
will pay monthly programming
fees ranging from $7.95 to $34.95
per month for United States Satel
lite Broadcasting Co. and/or
$21.95 to $29.95 for DirecTV pro
gramming.

RCA, DirectTV and USSB are
introducing DSS which provides a
digitally retransmitted signal
straight to the subscribers'
homes. Professional installation
is available for $100-$200, said
USSB's Steve Blum who, with rep
resentatives of DirecTV and
Thomson Electronics, was in
Tulsa Wednesday to conduct dem
~nstratlons of the system. A self
Installation kit is also available
ror approximately $69.95.

pr~::c~a~es:\le~fN:~T~g:;~~~~~
~~r~;k:~~6rg~au;~e\~a~lsdf:lra,
:Juality video, digital quality
:tound available to every house
hold in the country," he said
Wednesday. "And that's the bot
tom line.

"What we are trying to do and
what we have come up with is a
system, a service that provides
everybody in the United States a

<TUL Crew to Broadcast 'On the Road' for Holiday

KTUL news anchors Charles Ely and Carole Lambert and Chief
Vleteorologist Travis Meyer are on the road again beginning MOD
lay.

The ABC affiliate's "8 on the Road" tour kicks off on Inclepen
Jence Day with the "Oklahoma's Channel 8 Great American Duck
;:~ba~~~f5th~nir~a~ ~~~~sts will be broadcast live from the

The tour continues July 8 with a stop at the Tall Grass Prairie
>reserve. An interview with Kenneth Adams., the man responsible
or stocking. the bison on. the preserve, wm be featured. A 19005
)unkhouse Will be the settmg for the 6 p.m. newscast. The preserve
s located about 20 mUes north of Pawbuska. Take Highway 60 to
>awhuska and go north on Osage street to the preserve.

The Porter Peach Festival is the next stop on July 15 lor the 6

h~'a~~::lcG:~n ~:n~~Wt~a~iOJ~r~ll~~~ c~~;; ~ld~:~i~igdat~u~~
lreds of visitors.

Next up is a visit to the Tulsa Zoo on July 22. The News 8 trio
vill broadcast from a set near the seal display. Following the show
he station's news personalities wlll invIte zoo-goers to particlpate i~
~uided tours. ZOO admission for this event, being held in conjunction with
;unset Safaris, will be $1. . .

Joey's Sets Annual Unsigned Blues Contest
The 7th Annual Best Unsigned Blues contest wlll take place Thursday

It Joey's. 6825 S. Peoria Ave.
Unsi~ned arti~ts are invited to ('orne tn ''h,t: ·'onpn mir" n;O'ht

Senate Committee Deepens NEA Cutbacks
A Senate committee has voted to deepen the cuts the House has

llready made in the National Endowment for the Arts' bUdget amid
awmakers' continuing concerns about support for controversial ar
jsts.
.. The. Senate Afpropriations Committee approved a bill Tuesday

!~":~~:~n~~:~r:95It~~g~~dt~~~~~~~~ilfi~~~nt~~~5w~WI~o~i::d~:
ion.

Last week, the House voted to trim just $3.4 millioD from the agency
lfler rejecting a higher $8.5 million cut.

The cuts in the Senate bill were/roposed by Sen. Robert Byrd,
:>-W.Va., who tw<? weeks ago warne the endowment that its budget
:c~~~1t::_~~opardlzedunless it stopped supporting "grossly improper

"All of it Is directed at those ~rant programs which have been at the
~enter of recent controversies, ' Byrd said of the reductions.
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lrper picture. Clearer sound. Greater ~hoic~~ I•
. It's a whole new world of entertainment RCA Home' Theatre·and the new Digital Satellite System: ~, :
and it makes your TV 30% sharper than TV never looked so good. . ;::
ignals. With sound as clear as a CD. The vivid color and clean detail of digital . ~.

1 150 channels + of digital entertainment. reception is at its very best on advanced television . ~.

md Digital Satellite System beams like the RCA Home Theatre. ;:,-
lirectly from a space satellite to an Home Theatre's big screen ;: .

~eiver dish that's only 18" wide excitement and high ~'

nming from DirecTV and USSB, performance audio give you j:
Ehe major cable networks, big-name a true theatre experience - ~ ,

events. education::!l nrncrr<".,," "''''rl

':ture. Clearer Sound.
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Her throat had been slashed.
,he had several stab wounds.

Testimony at a March prelimi..
13ry hearing indicated Barnes
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'"til Jan. 13, 1994.

Barnes said he and bis sister,
fictoria, burglarized Stevens'
lome, and his sister stabbed Ste.
rens during a confrontation, a po
ice detective said.

Victoria Barnes was not
-harged in the case. She testified
or the prosecution.

She said her brotller admitted
he stabbing.
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( convicted feJon whose testl·
nany is un~liable and unsupport
!d by any other evidence.

Services Friday
Cato) McDow. She married Alex
Pogue on July II, 1925. in
:rowder. She was a homemak·
~r and a member- of the Broadway
Baptist Church.

In addition to her husband she
~s survived by two daughters.
Margaret Williams of Owasso and
Betty Prentice of Sperry; three
ions. William Pogue of Srring•
lale, Ark., Jimmy Pogue 0 Sand
3prings and Jerry Pogue of Tulsa;
Jne slster, Pauline Chronister of
Drumright; 15 grandchildren; 24
great-grandchildren, and three
great~great-grandchildren.
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